Two words everyone needs to hear…“You’re Invited!”

You’ve planned your event – dotted all the I’s and crossed all the T’s.  You’ve taken an important step and even hired a professional to plan your event.  Is it possible that you’ve forgotten something?  Go back to your event budget.  Do you see a category for advertising and marketing?  Having an event without advertising is like throwing a birthday party, buying a cake, hiring a clown, and never sending out an invitation.  So, how many people do you think are actually going to attend your party?  Most likely just a handful, those that you’ve actually discussed the event with – word of mouth!

Now you add the advertising category.  What is your actual dollar figure for your budget?  This will be totally dependent on you and your event.  How many people do you want in attendance?  One rule of thumb is to estimate a cost of $2.50 per person i.e. if you are expecting 10,000 people to attend, start your budget at $25,000.  Of course these numbers will vary according to your location and the demographics of your target market, as well as the type of media used.  Focus your efforts on the media that is most likely to attract the audience you are looking to attend your event.  Be careful not to fall prey to the media selling the ‘package of the week’ which is designed to increase their sales, and not necessarily your event attendance.  You may want to hire an advertising agency or media buyer to help plan the advertising function, especially in the first year.  In some cases the agency will be able to do this for you, at no extra charge to you.  The media may grant the agency a discount not available to other businesses.  To be sure you have some leverage in negotiating with the agency, there are a few things you should map out before contacting them – 1) What is the minimum you are willing to spend on advertising; 2) What areas do you want to market to; 3) Who is your audience; and 4) How many people are you expecting in attendance.  Remember, the more focused you are regarding your event and marketing strategy, the more likely an advertising agency will be able to handle your account for media commission only.  Should you have any questions adPRO, Inc. would be happy to offer a free phone consultation (410) 326-3909.
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